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Creating Impactful White Papers
A Guide to Leading Practices

By Keshia Allen Horner, Founder and Principal, Mariposa Analytics

What is a White Paper?

A white paper is an authoritative document that tackles complex issues, offering insights and solutions. It’s a
versatile tool used in business and government to inform, persuade, and showcase expertise on specific topics.

- Why Create a White Paper?

White papers are powerful tools for demonstrating your expertise and
generating leads. They educate your audience on important issues while

DID YOU KNOW? supporting your marketing and sales efforts. By presenting original research,
you can establish thought leadership in your field and raise awareness about
White papers originated critical topics.
in government but have
become a staple in Key Elements of an Effective White Paper
business marketing,
especially in Choose a Relevant, Focused Topic. Your white paper should address a
Business-to-business specific problem that resonates with your target audience. The topic should
(B2B) sectors. align with your expertise and business goals, filling a gap in existing

knowledge. This approach ensures your content is both valuable and relevant.

Conduct Thorough Research. Solid research forms the backbone of a
compelling white paper. Gather data, statistics, and insights from credible sources to support your arguments. If
possible, conduct original research to provide unique value. Incorporating expert quotes can further strengthen
your position and add credibility to your work.

Understand Your Audience. Knowing your audience is crucial for creating an
impactful white paper. Identify their needs, pain points, and objectives.
Consider their level of expertise and tailor your content to their specific
interests. This targeted approach ensures your white paper resonates with ’
readers and provides genuine value.

QUICK TIP
Structure Your Content Effectively. A well-structured white paper guides Use your white paper as
readers through your argument logically. Start with an attention-grabbing title a lead magnet by
and a concise executive summary. Introduce the problem, discuss potential offering it in exchange for
solutions, and present your recommended approach. Conclude with a clear contact information,
call-to-action that tells readers what to do next. helping to build your

email list.
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Write with Authority and Clarity. Your writing style should be professional and
objective, using a third-person perspective to maintain credibility. Avoid overly
promotional language, focusing instead on explaining complex concepts

simply. This approach helps establish your authority while keeping the content

accessible to your audience. EXPERT INSIGHT
Incorporate Visuals. Visual elements can significantly enhance your white “The most impactful
paper’s impact. Use charts, graphs, and infographics to illustrate key points and white papers are those

break up text. Ensure all visuals are high-quality and directly support your that present new, data-
message. This makes your content driven insights on

more digestible and engaging for pressing industry issues.”
readers. - Marketing Strategist

Design for Readability. A well-

STRUCTURE designed white paper invites reading.
CHECKLIST Use clear headings and subheadings to guide readers through your
content. Incorporate ample white space to prevent overwhelming the
v/ Attention-grabbing title reader. Choose a consistent, appealing layout that aligns with your
v Executive summary brand. Highlighting important information with pull quotes can draw
v Problem introduction attention to key points.

v Solution discussion

v/ Recommended approach
v/ Conclusion

v/ Call-to-action

Keep it Concise. Aim for a white paper that’s comprehensive yet
concise. A length of 6-12 pages or 3,000-5,000 words is typically
sufficient to cover a topic in depth without losing the reader’s interest.
Focus on delivering quality information using clear, accessible
language.

Common Pitfalls to Avoid

Steer clear of common mistakes that can undermine your white paper’s effectiveness. Avoid being too sales-
oriented or using excessive jargon. Pay attention to visual design and storytelling to keep readers engaged. Stay
focused on your chosen topic and ensure it aligns with your brand. Don’t forget to include a clear call-to-action
to guide readers on next steps.
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Promote Your White Paper

VISUAL IMPACT

Creating a great white paper is only half the battle. The next crucial step is
to effectively distribute and promote your work to reach your intended

. i h h I
audience. Studies show that people

remember 65% of
information when paired
with a relevant image,
compared to just 10%
without visuals.

For businesses, this means sharing through multiple channels, including
email marketing, social media platforms, and prominently featuring it on

your website. Consider using the white paper as a lead magnet to grow

your contact list. Repurpose the content into other formats like webinars,
videos, or blog posts to maximize its reach and impact.

Government agencies can adapt these strategies to their unique context
and objectives. Share your white paper through official government
websites, making it easily accessible to the public. Distribute it to relevant
stakeholders, including other government departments, policymakers, and
media outlets. Present the findings at public hearings or town halls to
engage citizens directly. Consider creating simplified versions or
infographics for broader public consumption.

RED FLAGS

Warning signs your
white paper might need
revision:

v/ Overly promotional

Both sectors can benefit from hosting webinars or virtual events to language
discuss the white paper’s findings, inviting experts to contribute to the v/ Lack of concrete data
conversation. Engage with industry or public sector publications to feature or examples

our work, positioning your organization as a thought leader. . .
y P 9y 9 9 v Poor visual design
Remember, the goal is to ensure your valuable insights reach and v No clear call-to-action
influence your target audience, whether that’s potential customers,
policymakers, or the general public. A well-executed promotion strategy
can significantly amplify the impact of your white paper.

PROMOTION

By following these practices, you'll create white papers that not only STRATEGIES

inform but also engage your audience, establishing your expertise and

driving business results. .
9 For Businesses:

v/ Email marketing
campaigns

Need Help?
Creating an impactful white paper requires expertise, time, and resources v’ Social media posts
that many organizations find challenging to allocate. This is where v Website features
Mariposa Analytics can make a difference. Our team of
seasoned researchers, writers, and designers specializes in
crafting compelling white papers that resonate with your target
audience. We handle every step of the process, from initial
concept development and in-depth research to polished ’ For Government Agencies:
writing and eye-catching design. Whether you’re a business Ve sl
looking tg gstabllgh thought.leader.sh}p ora goyernment publications
agency aiming to inform policy decisions, we tailor our R
approach to meet your specific needs and objectives. Don'’t let v Stakeholder distributions
the complexities of white paper creation hold you back from v Public presentations
sharing your valuable insights. Contact Mariposa Analytics v Media briefings

today to schedule a consultation and learn how we can help
elevate your ideas into powerful, persuasive white papers that

v Lead generation tactics

(' v Industry partnerships

v/ Simplified versions for
public consumption
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